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The She ethnic group is an agricultural one with an age-old history, with its main 
population living dispersedly among other different nationalities in the vast 
mountainous area in Southeast China. In view of the fact that the She lags 
economically far behind the regional economy, this thesis, by means of fieldwork 
centering around the economic change of the She villages which are distributed 
around the Huimingsi Village in Chimu mountain area in the She Autonomous County 
of Jingning in Zhejiang Province, attempts to provide some universally significant 
thinking for the She economic development pattern. 
It is really urgent to follow with interest the She economy, whether it is examined 
from the time request and academic mission of the She studies, or from national 
equality, social harmony, the coordination between the urban and rural areas, as well 
as the construction of a new socialist country. 
This thesis, adopting an investigative method of “integrating point and sphere”, 
takes the Huimingsi Village as its key case and its six neighboring villages as field 
study references. It first propounds the field object after briefing the historical 
vicissitudes of the relationship between the She and the market (Chapter 1), then 
outlines the settlement changes, crop planting and economy changes of Huimingsi 
villages (Chapters 2 and 3), and then focuses on the ways how the Huimingsi villagers 
revived their Huiming Tea in the interactions with various power, then analyzes the 
propulsion and resistance in moving towards the market (Chapters 4, 5, and 6), at the 
same time makes a comparison between their common and individual characters on 
several economical characteristics (Chapter 7). At last, after a contrastive analysis of 
the field investigation with data as well as documents, and after a deep evaluation of 
the history and the status quo of the She, this thesis draws the conclusions as follows 
(Chapter 8): 
Firstly, by integrating the traditional and modern characters, the She economy 
should depend upon and exploit the preponderant of natural resources of the She area, 















the modern commercialized agriculture. It is the justified direction of the She 
economic transformation. 
Secondly, the She should surmount their traditional agriculture-based 
consciousness that persevered in developing agriculture but was indifferent to the 
commerce, weaken their mind of ethnic self-satisfaction and self-sealing, and 
intensify their culture consciousness both in conception and in practical level of their 
multi-dimensional ethnic interaction. Such should be the interior vitality of the She 
economic transformation.  
Thirdly, the Government should fulfill its functions, namely, supporting from 
system for optimizing the She industrial structure, speeding up the She human 
resources construction, and perfecting the organization pattern of the She agricultural 
industrialization. Those should be the exterior conditions of the She economic 
transformation. 
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